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Episode Synopsis

The SEO world is split between people panicking about Al and people trying to
game it. Tyler Brown isn't selling either.

In this episode of the Sweet Takes Podcast, Coby grabs a Swig with Tyler Brown,
Head of SEO and Al at Big Leap, and gets into the stuff most agencies won't say
out loud. Like the fact that today's Al models were trained on a snapshot of the
web from June 2024, meaning brands have a 15-month head start if they actually
move. Or that Al can almost always tell when content was written by Al (yes,
including the em dashes).

The real conversation, though, is about what's coming next. Google keeps rolling
out updates that punish the shortcut crowd. Users are burned out on garbage
content. And the brands winning long-term aren't the ones hacking rankings.
They're the ones solving real problems and saying so, out loud, online.
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About

Tyler Brown

(e

Expertise: Digital Marketing, Al Search, SEO
(general, technical, local), Google Search
Console, Digital PR

Tyler started his SEO journey in 2008 on the
sales side, but quickly realized digital marketing
was his true passion. With no formal training
available at the time, he built his own website to
learn SEO hands-on.

Over his career, Tyler has held a variety of digital
marketing roles—from campaign to project
manager and overseeing paid search—before
becoming Head of SEO & Al at Big Leap.

He's trained and mentored fulfillment teams and
helped develop custom marketing strategies for
clients, bringing a wealth of expertise to
navigating the ever-changing digital landscape:

i

« SEO

o Al SEO / AEO / GEO (Al Search Optimization)
¢ Technical SEO

e Local SEO (Google Business)

o Google Search Console

» Digital PR

Tyler thrives on the constant evolution of the
online marketing space. He's passionate about
learning, innovating, and incorporating emerging
tech like Al to drive better results for clients.

With the rise of Al in search, Tyler has become a
recognized voice in the field, with experience
including:

o Speaker at Al MarCon 2025: "How to Win
Within Al Search”

o Speaker at SLC Chapter of the Al Collective:
“The Invisible Audience”, discussing why
businesses should measure Al bot traffic to
optimize for Al agents making purchases on
behalf of real users

o Speaker at Al Impact Day (hosted by
SalesAi): Strategy-focused session on Al in
marketing

o Panelist for Scaling_Faster Together: Sharing
insights on scaling Al-driven marketing
initiatives

e Featured guest on the Stan Ventures SEO
Podcast: Discussing SEO and Al search
trends

When he isn't immersed in digital marketing,
Tyler can be found skiing, fishing, mastering the
art of fine-smoked meats, or fitting in baseball,
whether that's playing himself or coaching his
son's team.
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https://www.aimarcon.com/agenda
https://luma.com/aic-sl-1-15
https://www.eventbrite.com/e/ai-impact-day-2026-strategy-workshop-registration-1975185320464?viewDetails=true
https://www.eventbrite.com/e/ai-impact-day-2026-strategy-workshop-registration-1975185320464?viewDetails=true
https://www.linkedin.com/events/7417614665196789762/
https://open.spotify.com/episode/3VU71EkMFXSrCiKobCTL6b?si=UHpL-oEPSZ2A13R6plC11Q&nd=1&dlsi=2a108832231f4784&utm_campaign=18982951-Organic%20Social%20Lead%20Generation&utm_term=Taylor_In&utm_content=356861227&utm_medium=social&utm_source=linkedin&hss_channel=lcp-2781627
https://open.spotify.com/episode/3VU71EkMFXSrCiKobCTL6b?si=UHpL-oEPSZ2A13R6plC11Q&nd=1&dlsi=2a108832231f4784&utm_campaign=18982951-Organic%20Social%20Lead%20Generation&utm_term=Taylor_In&utm_content=356861227&utm_medium=social&utm_source=linkedin&hss_channel=lcp-2781627
https://open.spotify.com/episode/3VU71EkMFXSrCiKobCTL6b?si=UHpL-oEPSZ2A13R6plC11Q&nd=1&dlsi=2a108832231f4784&utm_campaign=18982951-Organic%20Social%20Lead%20Generation&utm_term=Taylor_In&utm_content=356861227&utm_medium=social&utm_source=linkedin&hss_channel=lcp-2781627
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Show Notes

Most conversations about Al in SEO
start with the wrong question.

Should you use it or avoid it? Will it Kill
organic search?

According to Tyler Brown, that framing
misses the point.

The real question is what you do with
the head start you already have.

In this episode, Tyler brings a
perspective most SEOs don't. He has
been in the space since 2008. He has
watched algorithm updates come and
go for nearly two decades. And he is
paying attention to something most
marketers are not.

Today's Al models were trained on a
snapshot of the web from June 2024.
That means anything published after
that date is invisible to the model until
the next training cycle. And training
cycles are expensive. Companies do not
run them often.

For brands that move now, that is a real
window. For brands that wait, it is
closing fast.

But the conversation goes deeper than
timing.

Tyler also breaks down a strange new
arms race. Al is generating content at
scale. Al detectors are getting better at
flagging it. And the giveaways are not
just em dashes anymore. There are little
arrows between steps. Weird spacing
patterns. Tiny invisible characters baked
into the output. Even Claude refuses to
make Al content "sound more human"
because of its own terms of service.

The result is a feedback loop most
brands are losing.

They publish Al content to scale faster.
Google rolls out a major algorithm
update every few months and cuts the

loses
Tyler

spam. The shortcut crowd
rankings. The cycle repeats.
explains why this keeps happening.
Google has a team of human search
quality raters. They follow a 90-page
document that defines what quality
content actually looks like. Their
evaluations train the algorithm. Which
means the bar for "helpful content"
keeps rising, and the algorithm keeps
getting better at detecting work that
does not meet it.

This is where Tyler reframes the entire
SEO conversation.

The brands worth working with are not
chasing rankings. They are solving real
problems and talking about them online.
He calls back to a phrase from Wil
Reynolds: real marketing.

C-suite teams do not get excited about
backlink reports.

They get excited about brand. They get
excited about message. They get
excited about being recognized as the
company that actually solves a problem
in their industry.

That kind of recognition compounds.
Algorithm hacks do not.

Tyler also names something most
marketers feel but do not say out loud.
Audiences are tired. Open Instagram,
TikTok, or any feed and you are scrolling
past a wall of generic Al content. Users
are getting better at filtering it out.
Which means original, useful, human
content is about to get more valuable,
not less.

The takeaway is simple: The brands
that win the next era of search will not
be the ones with the cleverest hacks.

They will be the ones who decided to
build something real and started
building it now.
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Key Takeaways

Real marketing beats clever hacks. Every time.

Move now. Al models are already 15 months behind.
Al always knows when Al wrote it.
Algorithm updates are just spam cuts in disguise.

Related Reading

e How Al Changes SEO [A Breakdown of the Evolving Landscape]

e How Long Does SEO Take?

e How to Optimize Content for Al Search Engines Like ChatGPT

o What Are Google Signals and Why Should You Use Them?

e Industries Affected by Google Al Overviews in SEO 2026

¢ How to Measure Brand Visibility in ChatGPT

¢ Traditional SEO vs. Al Search Optimization

o Strategies for Managing_Negative Reviews on ChatGPT

e Al SEO Tools for Localized Search Engine Optimization

e How to Use Al for On-Page SEO: Optimizing_Your Site for AIO and GEO

Solve real problems. Say so online. That's the strategy.

e About Tyler Brown
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https://www.bigleap.com/blog/how-ai-changes-seo/
https://www.bigleap.com/blog/how-ai-changes-seo/
https://www.bigleap.com/blog/how-long-does-seo-take-and-is-it-better-than-ppc/
https://www.bigleap.com/blog/how-to-optimize-content-for-ai-search-engines-like-chatgpt/
https://www.bigleap.com/blog/what-are-google-signals-and-why-should-you-use-them/
https://www.bigleap.com/blog/industries-affected-google-ai-overviews-seo/
https://www.bigleap.com/blog/how-to-measure-brand-visibility-in-chatgpt/
https://www.bigleap.com/blog/traditional-seo-vs-ai-search-optimization/
https://www.bigleap.com/blog/strategies-for-managing-negative-reviews-on-chatgpt/
https://www.bigleap.com/blog/ai-seo-tools-localized-search-engine-optimization/
https://www.bigleap.com/blog/ai-seo-what-is-it-and-how-can-you-optimize-your-site-for-best-results/
https://www.bigleap.com/blog/author/tyler-brown/
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